
T
o be released this month, the latest 

version of Australian technology 

company Pronto’s flagship 

enterprise resource planning, 

business-management software is 

said to offer businesses simple and secure 

authentication, improved real-time insights 

and better operational efficiency.

The Pronto Xi 750 is equipped with a broad 

range of new capabilities and enhancements.

“From a retail perspective, Pronto Xi 750 

provides an integrated multichannel solution 

through an enhanced Avenue application, 

which allows retailers to adapt to new trends 

and adopt the platforms customers are using 

through native or seamless integrations,” 

Pronto Software Managing Director Chad 

Gates said.   

“The integration of a number of alternative 

payment options enables retailers to deliver 

more consumer choice at the checkout. 

Similarly, Pronto Xi 750 also includes a variety 

of third-party integrations to support sales 

in-store, online, or even via marketplaces like 

Amazon Connector and Shopify. 

“These integrations allow retailers to 

seamlessly and cost-effectively expand the 

number of marketing channels they play 

in, helping to drive more sales and target 

untapped audiences and geographies.

“Most significantly for retailers, the 

availability of the new Pronto POS app within 

Pronto Xi 750 allows point of sale to go mobile 

on the shop floor, and integrates with Pronto 

Xi to deliver an intuitive, fast and efficient 

functionality offering.” 

STREAMLINING GROCERY OPERATIONS 

When it comes to the grocery space, Mr 

Gates says the latest version of the Pronto 

Xi will help retailers streamline everything 

from product management, distribution and 

orders, to staff schedules and on-floor sales. 

“In other words, there’s hardly an area 

of business for a grocery retailer that the 

offering couldn’t touch and engage with,” 

he said. 

Mr Gates says the development of the 

Pronto POS app will help to streamline 

and enhance many facets of daily grocery 

operations. 

“Our customers have been telling us that 

they want a mobile POS solution that provides 

the flexibility, functionality and simplicity they 

need,” he added. 

“The POS app works entirely offline, 

meaning that it’s functional even during 

an outage, accepts a number of payment 

solutions [cash, card or both] and pairs 

seamlessly to a number of external devices, 

including Bluetooth printers, payment devices 

and barcode scanners. 

“It’s also a very effective way to eliminate 

queues, enabling faster turnarounds and a 

better all-round customer experience, even 

during heavy-traffic times.”

PREDICTIONS AND ADVICE 

As with many other sectors, Mr Gates says 

grocery environments are increasingly 

moving to mobile. 

“Because of this move to a more agile, 

mobile ecosystem, consumers are also less 

forgiving of disruptions to their shopping 

experience,” he said.  

“The traditional static POS systems 

favoured by some retailers mean that when 

a power outage occurs, transactions stop 

and customers are inconvenienced.  

“With an up-to-date POS that is mobile 

friendly – accessible on smartphones and 

tablets via a dedicated POS application 

– retailers can transact and sell without 

disruption, and without the need for 

extensive staff training.

“Smart, mobile POS solutions enable new 

capabilities like scan-and-pay technology, 

which is designed to make the shopping 

experience simpler, quicker and more 

convenient for consumers, and its uptake is 

gathering momentum.” 

According to Mr Gates, retailers of all 

sectors, including grocery, are increasingly 

embracing mobile apps that allow customers 

to scan the barcodes of products. They can 

also pay for these products without having to 

go through a checkout. 

“While the risk of theft needs to be 

mitigated, measures such as built-in 

weighing scales in the shopping cart are 

helping to prevent theft of products inside 

the store,” Mr Gates said. “Woolworths 

is among the first adopters of this 

technology and is trialling it at one of its 

Sydney stores.” 

Mr Gates recommends that retailers 

invest in technology that gives them better 

insights into the customer’s journey, while 

the technology should also be used to 

improve the shopping equipment.  

“I suggest this,” he said, “because in a 

grocery environment that is dominated by 

two major players, customer experience 

is one of the only ways to compete and 

provide differentiation that will keep 

customers coming into your store time 

and time again.” RW

SOLUTION FOR A GROCERY SPACE, PRONTO 

With the launch of Pronto Software’s updated business management technology, Retail World speaks to Managing Director Chad Gates. 

By Nicholas Rider. 

Pronto Software Managing Director Chad Gates.

Pronto Xi and Cipherise integration.
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